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AI just hacked the human OS



So, AI just hacked the human OS…

…and what has it made us do so far?







State of AI in the
marketing of wine

















Front-endBack-end

9. Product management
10.Label copywriting
11. Label verification
12.Content creation
13.Storytelling
14.Tender verification
15.Customer training
16.Customer service

1. Admin productivity
2. Horeca training
3. Staff training
4. Legal assistance
5. Recruiting
6. Onboarding
7. Market research
8. Project management

Generative AI in wine marketing



Make my presentation more compelling…
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The trip goes to…
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Thon Wine Academy Study Buddy…
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Review a contract…
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We’re hiring…
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Onboarding the new colleague…
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Deep market research

27 min….



Deep Research on Finland…
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Listen and learn on the on the road…
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Time saved…

30-40 hours



K-pop and wine…
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Getting closer to the customers…



Project: Launch a new bag-in-box…
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Back labels and side panels on
BIBs have limited space…
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Don’t forget to mention… 
the alcohol
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Tender verification - An extra pair of eyes…
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Can’t get hold of the supplier…
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Less AI-like, please…

13



Newsletters in line with alcohol regulations –
in tone & voice of the sender…
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Wrting is just hard, somtimes…

15
46 min….



Prepare for tasting…
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Some final advice

1. Be cautious when AI content meets your customer
2. Find the secret cyborg in the company – or family…!
3. Share experiences. Award great GenAI ideas.
4. Identify repetitive tasks. 
5. Overwhelmed? Listen to ONE podcast, subscribe to ONE newsletter
6. Get used to ONE language model (ChatGPT, Claude, Gemini etc) They all do the job
7. Experiment with non-sensitive data, a private topic of interest
8. Ask candidates for a new position about their AI literacy

We are an industry built on people and relations dealing with a natural product





Additional





Rice framework




