






Jan Feb Mar Apr Maj Jun Jul Aug Sep Okt Nov Dec

2019 2020 2021 2022 2023 2024 2025

•

•

•



Danmark
1 225 394 (38%)

Sverige
822 955 (26%)

Norge
899 532 (27%)

Finland
278 613 (9%)

Island
121 433 (4%)



  163 632

    -4% fr 2023

  143 064     

-17% fr 2023

  100 313

    -4% fr 2023

95 196

    +3 % fr 2023

  56 594

    -13% fr 2023
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Tina Axelsson/imagebank.sweden.se
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