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Jan Feb Mar Apr Maj Jun Jul Aug Sep Okt Nov Dec

2019 2020 2021 2022 2023 2024 2025





  337 966

   -13% jfr 2023

  101 901

    -9% jfr 2023

  62 271

    -11% jfr 2023

33 621

    -5% jfr 2023

  30 492

    +16% jfr 2023





Johan Willner/imagebank.sweden.se
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Tina Axelsson/imagebank.sweden.se
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