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Source: : The Rapid Rise of China’s Outbound Millions, Phocuswright 2016







•

•

•





•

•

•

•

Source: Oxford Economics/Tourism Economics webinar Dec 1st, 2022, China Travel Market Report 2021-2025, Phocuswright July 2022.



• Sweden as a country and destination has a good position among 
Chinese global travellers with a high level of awareness, interest 
and buying intentions.

• These numbers are likely somewhat high, more an expression of 
interest and ambition to learn more, rather than reflecting a true 
level of awareness.

• Sweden's strongest value is the interest in travelling to Sweden 
(which is also high for the other countries).

Source: China research 2016, Visit Sweden/SSI, The global traveller 

13%

33%

77%

93%

15%

81%

Spontaneous recall

Preference

Purchase intent

Interest

High level of awareness

Awareness



Source: China research 2016, Visit Sweden/SSI, The global traveller with interest in travelling to Sweden

• Source: China research 2016, Visit Sweden/SSI, The global traveller who travelled to Europe on last vacation
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